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I .  Polish postal market



The Polish postal market

• One state owned postal operator Poczta Polska
S.A., as part of the public administration;

• Polish accession to the EU (2004) began a long
process of demonopolization;

• On the 1st of January 2013 Postal Law Act, which
have implemented the 3rd EU Postal Directive.
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Source: UKE Report on the state of the postal market in 2016. 



II. Competition on the mailing market. 

Why did it fail?



Collection points in every 
municipality 

2,478 gminas



InPost



Providing mail service for common 
courts in Poland
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III. Digitalisation as a challenges for 

the Polish postal sector 



eIDAS

Regulat ion (EU)  no 910 /2014  of  the  European
Par l iament and of  the  Counci l o f  the  23  of  Ju ly

2014 on e lect ronic ident i f icat ion and t rust  
serv ices  for  e lect ronic t ransact ions in  the  

in terna l market  and repeal ing Di rect ive  
1999 /93 /EC



ec.europa.edu/digital-agenda/en/



Leading systems e.g.:

• digital mail boxes – the services provided by postal operators upgrading
their offer; frequently they allow sending both electronic correspondence
and hybrid correspondence – examples: Moje Datova Schranka (Czechia),
LaPoste box (France),

• a dedicated e-mail address + encrypting program (@eesti.ee + DigiDoc – a
solution applied in Estonia) or

• certified electronic mail – assigned electronic mail systems (frequently
encrypted) with an option of document storage, for example: De-Mail
(Germany), PEC (Posta Elettronica Certificata, Iitaly), IncaMail (Switzerland).



PP would be transformed from the national postal operator 
into the national digital operator. 



Digitalization of the public administration in 
Poland is

in statu nascendi.



IV. Conclusions 



C o n c l u s i o n s

Situat ion on the Pol ish postal market is
a consequence of EU postal law, namely
the 3rd postal direct ive from 2008.



The tradit ional  postal  market  in Poland 
has not  been change.

PP is sole operator on this market .

C o n c l u s i o n s



Digital izat ion of  the publ ic 
administrat ion in Poland is a big 

chal lenge for  the government and an 
important  pol i t ical  issue.  

C o n c l u s i o n s
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