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What drives our distribution strategy?

Customer

From generic to 
relevant  purchases.  

Centricity

Industry

Leadership

From pioneering to 
reaching scale together.

Value-based

Partnerships

From transactional to 
value-based partnerships.
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Customer expectation fosters innovation
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Pioneers in electronic distribution

First fencing of customers
(e.g. advance purchase
rules)

1970

Deregulation in US.
No longer regulated
fares

1978

Ultimate Super
Saver fares by 
Amercian Airlines

1985

Boom of E-Commerce
businesses

IATA starts the
NDC initiative

2012

Legacy airline 
capabilities

Lufthansa Group 
gains distributive 

freedom. Lufthansa 
Group introduced 
the branded fares

2015
Lufthansa Group
begins a new era
in Airline Pricing
and Distribution …

2018

Rise of no-frills
low-cost airlines

with lower prices 
due to lower cost 

structure

2010

2000

Continuous Pricing
already set as internal 
target by LHG experts

1990
Lufthansa Group 
among the founders 
of the GDS Amadeus. 
Airlines invented the 
digital distribution

1980

LCC 
capabilities
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We are partnering with the value chain

Product Variety

Continuous Pricing

Travelers

Sales Partners

P

P

NDC

EDFACT

P
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We offer a variety of NDC distribution solutions

Lufthansa 
Group 

airlines‘
NDC content

Corporate 
/ B2C 
PortalC
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LHG airlines’ certified 
NDC aggregator

Offline
booking
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Agency 
Booking 

front-end

Online 
booking

1

2

3

Direct NDC API

Direct NDC API
1

2

Agent booking portal

LHG airlines’ certified 
NDC aggregator

Sales Partner Travelers
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The APIs of Lufthansa Group airlines

Lufthansa 
Group airlines’ 

APIs

Startups and «non-travel»: entry stage
developers, affiliate portals

Live and static data e.g. nearest airport, 
freight forwarding status

Open registration via partner survey

JSON or XML

End2end professional Services

High performance, API and GUI

XML

For new and established partners: OTA, 
TMCs, Booking Engines/Bots
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Certification process

lhgroupairlines.com/ndc developer.lufthansa.com



Where we stand today

Lufthansa

3,000+
connected NDC partners

ONE 
Order

NDC@scale 
certification

Lufthansa Group airlines’ 
Direct Distribution share  
exceeds

50%

Continuous
Pricing live

IATA

becomes first airline

certification

to receive

One of the first airline groups 
to receive

NDC Aggregators 
& 

Travel Tech 
Providers
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